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FERZ ---EE
Home & Garden

ELHERTS

US(2017-2021; $Billions)

2017 $172.1

2018 $175.6

2019 $180.0

2020 $182.9

2021 $186.3

Source:
Madeline Hurley, IBISWorld Industry Report 44411: Home Improvement Stores in the U.S, November 2016.
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ELH ST

2017

2018

2019

2020

2021

b Bing

US(2017-2021; $Billions)

Source:
eMarketer, Apparel and Accessories Ecommerce Sales, United States, 2016-2020, Septerber 2016, Indudes products or services ordered using the intemet via any device, regardless of the method of payment or fulfilment; exdudes travel and event tidcets.
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Computers & Consumer Electronics

ELH ST

2020 $114.1
e $129.5

. Source:
. 1. eMarketer, Computers and Consumer Hectronics Ecommerce Sales, United States, 2016-2020, September 2016. Indudes produds or
B = services ordered using the infemet via any device regardless of the method of payment or fulfilment; exdudes fravel and event tickets.
N g 2. Taylor Paimer, IBISWorid Industry Report 4431 1: Consumer Bectronics Storesin the US, January 2017
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ITESL R

Veehicle Parts & Accessories

Tl STeEMn

2017

US(2017-2021; $Billions)
$10.7

2018

$12.2

2019 $14.0

2020 $15.8

2021 $17.5

Source:
eMarketer, Automotive Industry Digital Ad Spending, United States, 2008-2020, March 2016.
Indudes all automotive-related categories induding sale/purchase of vehides and parts and maintenance.
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Travel & Tourism

& S EMG
US (2017-2021; $Billions)

2017 $6.8
2018 $7.6

2019 $8.4

2020 $9.3

2021 $10.1

Source:
eMarketer, Travel Industry Ad Spending, United States, 2017-2021, March 2017. Includes airlines, car rentals, cruises, destination marketing organizations, hotels and resorts.
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Beauty & Personal Care
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US(2017-2021; $Billions)’

2017 $33.4

2018 $38.6

2019

2020

2021 $57.5

Source:

eMarketer, US. CPG and Consumer Products Industry Digital Ad Spending, 2017-2021, March 2017. Includes food products, household products, packaged goods, tobacco,
personal care products, toiletries and cosmetic products.
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Internet & Telecom

TSRS

US(2017-2021; $Billions)

2017 $264.6

2018 $271.9

2019 $280.4

2020 $289.9

2021 $300.1

Source:
Gavan Blau, IBISWorld Industry Report 51721: Wireless Telecommunications Carriers in the US, August 2016.
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BREE & EEH SRR R EH

« Bing Ads Editor for PC and Mac * Expanded Text Ads « Universal Event Tracking (UET)
- Bing Ads App for Android and * App Extensions * Remarketing in Paid Search
IOS devices - Call Extensions - Location targeting

« Shared Budgets
* Bing Ads Intelligence

Location Extensions * Device targeting

Callout Extensions

« Keyword Planner Review Extensions

Sitelink and Enhanced
Sitelink Extensions

« Audience insights

Bing Shopping Campaigns



https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-editor
https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-app
https://advertise.bingads.microsoft.com/en-us/blog/post/june-2016/shared-budgets-coming-to-bing-ads
https://advertise.bingads.microsoft.com/en-us/solutions/tools/bing-ads-intelligence
https://advertise.bingads.microsoft.com/en-us/solutions/tools/keyword-planner
https://advertise.bingads.microsoft.com/en-us/insights/planning-tools/bing-network-audience
https://advertise.bingads.microsoft.com/en-us/blog/post/october-2016/create-more-compelling-call-to-actions-for-your-business-using-mobile-optimized-expanded-text-ads
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/app-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/call-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/location-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/callout-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/review-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-extensions/sitelink-extensions
https://advertise.bingads.microsoft.com/en-us/solutions/ad-products/bing-shopping-campaigns
https://advertise.bingads.microsoft.com/en-us/solutions/features/universal-event-tracking
https://advertise.bingads.microsoft.com/en-us/solutions/ad-products/remarketing
https://advertise.bingads.microsoft.com/en-us/solutions/features/location-targeting
https://advertise.bingads.microsoft.com/en-us/solutions/features/device-targeting
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The information herein is for informational purposes only and represents the current
view of Microsoft Corporation as of the date of this presentation.
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Because Microsoft must respond to changing market conditions, it should not
be interpreted as a commitment on the part of Microsoft, and Microsoft cannot
guarantee the accuracy of any information provided after the date

of this presentation.

Microsoft MAKES NO WARRANTIES—EXPRESS, IMPLIED, OR STATUTORY- M |CrOSOft
REGARDING THEI NFORMATION IN THIS PRESENTATION. .



